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Micro-Epsilon lends its voice to the ‘Make it in Manufacturing’ Campaign  

Precision sensor manufacturer Micro-Epsilon (UK) Ltd has announced its support for the Manufacturing Institute’s Make It in Manufacturing campaign, in order to help attract more young people into manufacturing-related careers in the North West of England.

Recently expanded with funding from the NWDA (North West Development Agency) and the European Regional Development Fund, Make It in Manufacturing was set up to attract the brightest and best new talents into manufacturing, promoting manufacturing as an exciting and rewarding career for young people. 

The campaign, which was launched by The Manufacturing Institute in 2006, is trying to shake off the myths and negative perceptions that surround the manufacturing sector and to demonstrate to the outside world, particularly tomorrow’s workforce and potential investors, just how much modern industry has to offer. As a result of the recent support from NWDA and ERDF, the campaign is growing to include extra planned events and activities for youngsters across the North West region, alongside a series of radio adverts featuring positive role models from the sector.

A number of high profile manufacturing companies are already lending their support to the campaign, including BAE Systems, ENER-G, Jaguar Land Rover, Urenco, Aircelle, Siemens, Robert Wiseman Dairies and the Northwest Aerospace Alliance.

Micro-Epsilon has also pledged its support to the campaign. Company Managing Director, Chris Jones is one of the role models featured in the radio advertisements on Radio City, Merseyside and he is in no doubt about the importance of the campaign to the region and how young people are fundamental in helping UK manufacturing climb out of the economic recession. He commented: “The UK is suffering from a lack of youngsters wanting to move into manufacturing after leaving school or college. In the past, manufacturing firms have been poor in communicating to young people exactly what manufacturing as a career is all about and the opportunities it can offer.”

“There are now great opportunities for young people going into manufacturing in the UK. Not all manufacturing is going overseas to lower labour cost countries. In fact a lot is now coming back to these shores. The UK still has many world leading companies that thrive on innovation and knowledge. What we need to do is bring together educational establishments, local media, training providers and employers, in order to work more closely through joined up thinking and communication,” he added.

Nicola Eagleton-Crowther, head of the Make It in Manufacturing campaign agreed: “If you ask a teenager what they want from their ideal job, their wish list often includes decent pay, being creative, meeting people and traveling, early responsibility and promotion opportunities. Typically, these are all features of a manufacturing career, yet there’s still this huge disconnect between the reality of working in manufacturing and the image that people have of the sector.”

“The recession has demonstrated just how crucial manufacturing and engineering are to our economy and it is therefore essential that we attract the brightest young people to all types of jobs, from production and engineering through to HR, advertising and purchasing.”

For more information on the Make It in Manufacturing campaign, please visit www.makeit.org.uk or telephone Nicola Eagleton-Crowther on 0161 875 2515.

For more information on Micro-Epsilon, please call 0151 355 6070 or email: info@micro-epsilon.co.uk 

– ENDS –

Note to Editors: 
Micro-Epsilon (www.micro-epsilon.co.uk) is a major global manufacturer of sensors, headquartered in Germany. The company’s range of sensors measure everything from displacement to distance, position, vibration, dimensions and thickness, using both contact and non-contact measurement techniques. These techniques include inductive, differential transformer, eddy-current, capacitive, laser-optical, potentiometric and draw-wire principles. 

With more than 40 years’ experience in the industry, Micro-Epsilon isn’t just a sensor manufacturer. The company is highly innovative and understands the importance of providing complete solutions and support services for its customers. The firm is renowned for its expertise in consulting, development and application of industrial sensors to complex, customer-specific solutions for measurement, inspection and automation. The focus is on selling technical advantage to its clients.

To download high resolution images for this article, please go to the “Press Area” at www.silverbulletpr.co.uk . Alternatively, you can request an image by contacting:

Issued by:


Dean Palmer





Director





SilverBullet PR Ltd





The Grey House, 3 Broad Street, Stamford,





Lincolnshire PE9 1PG

Tel: 01780 753 000
Mobile: 07703 023771





Email: dean@silverbulletpr.co.uk 

Reader Enquiries/Advertising:
Chris Jones




Managing Director





Micro-Epsilon UK Ltd

Unit 1, Pioneer Business Park
North Road, Ellesmere Port
Cheshire CH65 1AD
Tel: +44 (0) 151 355 6070
Fax: +44(0) 151 355 6075




Mobile: 07789 484503





Email: chris.jones@micro-epsilon.co.uk
Ref. ME101										           3rd June 2010








PAGE  
1

[image: image2.png]-ress Release



_1194847714.unknown

